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DR. ERNIE POST
State Director,
Pennsylvania Small Business 
Development Centers

PASBDC Lead Office
Kutztown University of Pennsylvania
15200 Kutztown Rd.
Kutztown, PA 19530

877.472.7232
pasbdc.org
Twitter @PASmallBusiness
Facebook @PennsylvaniaSBDC

Friends,

Nearly two years after these unprecedented times first began, I continue to be inspired by client stories from across 
the Commonwealth. It is true that small business owners face ongoing uncertainties and challenges both economic 
and social. Yet they continue to persevere, continually innovating and adapting in order to deliver their services 
and products with excellence. In the following pages we highlight just a few of many remarkable small business 
entrepreneurs across Pennsylvania. They come from an array of backgrounds, but all share the same passion for the 
businesses they have built. I trust you will find their stories as encouraging as I have.

I am likewise inspired by the dedication of our PASBDC consultants and leadership team. As a network, they are 
unified in serving the Pennsylvania small business community, committed to the ongoing work of helping businesses 
start, grow, and prosper. State-wide collaborations, flexibility, and continued self-improvement are just a few of the 
hallmarks of the PASBDC network. Over the past year, by their efforts supported consulting to over 14,000 clients of 
which started 689 new businesses, helped our clients raise over $200,000,000 in new capital for their firms and these 
clients employed more than 80,000. It is an honor to work alongside such dedicated, talented colleagues.

Finally, my thanks to our stakeholders, for your ongoing support of the work of the PASBDC. Every partner, host 
institution, Advisory Board member, and program stakeholder plays a vital part in helping us fulfill our mission.  
Your referrals, time, and advocacy all strengthen our program in innumerable ways.

Here’s to the successes of 2021 and anticipating what 2022 will bring.

Best,

From the State Director

Dr. Ernie Post 
State Director,
PASBDC Lead Office Pennsylvania Small Business Development Centers

SONYA SMITH
Associate State Director for 
Programs and Policy,
Pennsylvania Small Business 
Development Centers

PASBDC Lead Office
Kutztown University of Pennsylvania
15200 Kutztown Rd.
Kutztown, PA 19530

484.646.4244
ssmith@kutztown.edu
pasbdc.org

Farewell Message: This is not a goodbye — it’s a see-ya-later. 

First, I would like to thank the PASBDC Network for the long hours, commitment to the program and dedication to 
our aspiring entrepreneurs and small businesses across Pennsylvania I have learned so much over the years, built great 
relationships, and enjoyed my time working on developing new programs and making sure we stayed a high-quality, 
high-performing network with integrity. We have passed all reviews and accreditation with flying colors, became more 
collaborative with statewide programming and consulting services and working on streamlining processes to be innovative. 

I will be continuing my journey and passion of working with dedicated professionals like all of you that work day 
in and day out to make your communities, regions and this state a better place to live, work and play. Please stay in 
touch and looking forward to seeing what is in the future for PASBDC. 

Again, I thank the PASBDC network as a whole for all the hard work and dedication to making it possible to help 
small businesses start, grow and prosper, and for the continued support from partners, host institutions, the PASBDC 
advisory board, and all SBDC program stakeholders.

Best wishes to all in 2022!

To Our PASBDC Network

Sonya Smith
Associate State Director for Programs and Policy,
Pennsylvania Small Business Development Centers
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DAVID PATTI
Director of Communications &
Marketing, Customers Bank It appears 2021 was a year transition. What comes after will never quite be like it was before. It was the year we 

learned to live with the pandemic. It was the year we accepted people will continue to work from home. It was 
the year when small businesses came to grips with global supply shortages and an inability to find people seeking 
employment. It was a year when host institutions grappled with the reality that online education is here to stay. It was 
a year in which the Pennsylvania SPD system said goodbye to old friends and welcomed new friends.

I am delighted to report that through it all we persevered. The 16 centers that make up the Pennsylvania SBDC 
system helped clients in traditional ways with issues of business startup and financing, and in new ways with supply 
chain management and talent acquisition. Overcoming challenges, our consultants provided 671,624 hours of 
consulting impacting 31,281 jobs. The network offered consulting to 40,448 entrepreneurs helping to launch 5,396 
new businesses.

This year and the years ahead will be different. We will re-define “work” and re-imagine “business ownership.” We will 
abandon outmoded business processes and expand into unforeseen markets. Pennsylvania will have new government 
leaders and institutions of higher learning will face increasing economic pressures. Through it all, the Pennsylvania 
SBDC Network will evolve and fight to overcome the challenges and embrace the opportunities. Just as we have for 
more than 40 years, we will serve the Commonwealth spurring business formation and job growth.

To Our Shareholders

David Patti
Advisory Board Chair, 
Pennsylvania Small Business Development Centers

PASBDC ADVISORY 
BOARD OF DIRECTORS

CARSON BAKER
Senior Associate, The DT Firm 

DANIEL BETANCOURT
President & CEO, 
Community First Fund 

STEVEN COHEN
President, Excelsior Growth Fund

PHIL CONDRON 
CEO, Condron Media

SAMUEL DENISCO 
Vice President, Government Affairs, 
PA Chamber of Commerce

MATTHEW CRISTINO
Business Banking Leader, 
SVP, Truist

JONATHAN ENCARNACION 
Administrative Director – Medical 
Assistance, UPMC Health Plan

DAVID PATTI
Director of Marketing & 
Communications, Customers Bank

HON. RUSSELL REDDING* 
Secretary of Agriculture, 
PA Department of Agriculture

BALA PETERSON
Director of Research & Development, 
FENIX Group International

REP. DONNA OBERLANDER
House - Majority Caucus Secretary, 
PA House of Representative

MARILU RODRIGUEZ
Firm Partner, RB Legal Counsel

RICHARD A. SARFERT
Executive Vice President & Chief 
Lending Officer, Kish Bank

RUSS STARKE
CEO, Think Company

DR. JOSEPH P. GRUNENWALD
President Emeritus , Clarion 
University of Pennsylvania

NEIL FOWLER
Director, PA Department of Community 
& Economic Development

JULIE LANE
Business Banking Transformation 
Director, PNC Bank

TOM GOMBAR
District Office Director - Senior Advisor, 
Office of State Senator Judy Schwank

STEVE HOWSARE
Executive Director, Southern Alleghenies 
Planning & Development Commission

MARTA GABRIEL
Regional Manager - Lehigh Valley, U.S. 
Office of Senator Pat Toomey 

JEN GROOVER
CEO/President, Jen Groover Company

* Cheryl Cook, Deputy Secretary for Market 
Development, serves on behalf of Sec. Redding
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The Pennsylvania Small Business Development Center 
network has helped start and expand businesses, 
create jobs, offer educational workshops, and provide 
entrepreneurs and small business owners with the 
knowledge needed to make smart decisions and prosper. 

Numbers on paper tend to fail to capture the scope 
of achievements, but the following infographics may 
help to visualize the many successes attributed to the 
Pennsylvania Small Business Development Centers 
from 2014 to 2021.

PASBDC 
STATISTICS

Client Obtained 
Financing $1,607,059,699.20

New Businesses 5,396

New Sales $1,659,990,598.06

New International Trade 
Sales $316,801,964.90

New Government 
Contracts $917,167,101.67

Jobs Impacted (created, 
saved and outsourced) 31,281

EIGHT YEARS OF STATISTICS
PASBDC 2014–2021

NEW SALES & CONTRACTS

$1,659,990,598.06 
New Sales

$316,801,964.90
New International Trade Sales

$917,167,101.67
New Government Contracts

R E S U L T S

EDUCATIONAL EVENTS

JOBS IMPACTED & CLIENT OBTAINED FINANCING

CONSULTING NEW BUSINESSES

New Businesses
5,396 

=  200 businesses

97,547
Educational Event Attendees 

 5,722 
Educational Workshops

 671,624 
Consulting Hours Provided

 40,448 
Entrepreneurs Consulted 

31,281
Jobs Impacted
(created, saved and outsourced)

$1,607,059,699.20
Client Obtained Financing
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SERVICES & IMPACT 2021

NUMBER OF CLIENTS REVENUE GROWTH

JOBS CREATEDBUSINESS STARTS

CONSULTING HOURS

CAPITAL ACQUIRED (All Sources)
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Total Number of Clients: 14,713

Total Business Starts: 689

01 K2 K3 K4 K5 K6 K7 K8 K

All Veteran Clients

AllNative
American Clients

All Minority Clients

All Women Clients

Other Client/Choose
Not to Respond 2,270

7,248

4,198

81

916

Other Client/Choose
Not to Respond: 21,326

All Women Clients: 41,014

All Minority Clients: 22,571

All Native 
American Clients: 372

All Veteran Clients: 5,502

All Native American Clients: $0.00

Other Client/Choose
Not to Respond:  $75,109,756.70 

All Women Clients:  $12,361,356.73 

All Minority Clients:  $19,694,474.00 

All Veteran Clients: $1,655,705.62 

All Veteran Clients

All Native 
American Clients

All Minority Clients

All Women Clients

Other Client/Choose 
Not to Respond

Total Consulting Hours: 90,785 Total Revenue Growth: $108,821,293.05 

Total Jobs Created-Full Time: 62,085 21,543 / Part Time: Total Capital Acquired (All Sources): $233,035,250.08
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$100M $90,305,414.00

$87,431,609.61

$43,181,379.47

$734,275.00

$11,382,572.00

All Veteran Clients

All Native American Clients

All Minority Clients

All Women Clients

Other/Choose Not to Respond

PERFORMANCE IMPACT 2021
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Total Number of Sessions

Hours of Clients Counseled

Average Hours per Client Counseled

Average Hours per Session 

  Number of Training Sessions

    Number of Training Hours

    Number of Training Attendees

   Number of Clients TrainedTraining

5,888

23,103

1,673.78  1,187 
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PERFORMANCE MEASUREMENTS (Outcomes) PERFORMANCE MEASUREMENTS (Outputs)

PORTFOLIO SNAPSHOT
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692

542
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Jobs Supported
71,401

Amount of 
Gross Revenues/Sales 

$632,872,972.07 

Amount of Revenue Growth
$108,821,293.43 

Reported Revenue 
Growth Percentage 

100%

Number of New 
Business Starts 

690

Total Amount of Capital Infusion:  $233,035,250.37 

Total Number of Capital Infusion Transactions: 1,946

0

30M

60M

90M

120M

150M

Equity InfusionNon-SBA Loans SBA Loans

$69,131,956.33

$127,633,464.80 

$36,269,829.24 
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COVID-19 IMPACT A COMPARISON OF 2020 & 2021

0

3K

6K

9K

12K

15K

2020 2021

Established

Total: 11,790

4,925

6,865

5,869

6,242

Total: 12,111

Nascent

2020 2021
1. Service Establishment

2. Retail Trade

3. Manufacturer or Producer

4. Accommodation and Food Services

6. Health Care and Social Assistance

7. Construction

8. Arts and Entertainment

9. Educational Services

10. Real Estate, Rental and Leasing

1. Service Establishment

2. Retail Trade

3. Manufacturer or Producer

4. Accommodation and Food Services

6. Health Care and Social Assistance

7. Construction

8. Arts and Entertainment

9. Educational Services

10. Real Estate, Rental and Leasing

BUSINESS CONSULTING PROVIDED BY CLIENT TYPE TOP 10 INDUSTRY SECTORS SERVED

CAPITAL FORMATION BY MONTH (January - November 2020 & 2021)

2021 Grand Total: 

$255,399,859.75

2020 Grand Total: 

$242,400,850.22

0

$10M

$20M

$30M

$40M

$50M

$60M

2021

2020

Nov Oct Sep Aug Jul Jun May Apr Mar Feb Jan 

COVID-19 OUTREACH JANUARY 1, 2021– NOVEMBER 24, 2021

FOR THE PERIOD JANUARY 1–NOVEMBER 24, 2021, THE PASBDC… CAPITAL FORMATION BY MONTH 

CLIENT COUNT FOR THE TOP 10 INDUSTRY SECTORS SERVED

Provided Business Consulting
To 4,800 Nascent Entrepreneurs

Helped 580 Entrepreneurs Start a Business

Provided Business Consulting
To 5,115 Established Businesses

0 500 1000 1500 2000

Real Estate, Rental and Leasing

Educational Services

Arts and Entertainment

Construction

Health Care and Social Assistance

Accommodation and Food Services

Manufacturer or Producer

Retail Trade

Service Establishment 1,766

1,263

982

830

732

556

536

506

352

258

 $255,399,859.75
GRAND TOTAL

NovOctSepAugJulJunMayAprMarFebJan

$19,985,938.24

$19,585,464.34

$27,235,887.00

$21,553,007.83

$17,777,516.15

$12,496,424.84

$12,101,158.16

$28,294,232.90

$50,395,371.89

$32,371,804.40

$13,603,054.00
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PENNSYLVANIA’S 
SBDC NETWORK

The Pennsylvania Small Business Development 
Centers (PASBDC) are the only statewide, nationally 
accredited program that provides high quality one-on-one 
consulting, training and technical resources to empower 
new and existing businesses. The PASBDC program 
is a public/private partnership with the U.S. Small 
Business Administration, the Pennsylvania Department 
of Community and Economic Development and 16 
universities and colleges across the Commonwealth.

Since its inception in 1980, the PASBDC has evolved 
into a network of 16 university and college-based centers 
and more than ninety outreach locations operating under 
the guidance of the Lead Office located at Kutztown 
University. The PASBDC provides consulting services to 
entrepreneurs in confidential, one-on-one sessions to help 
them with a range of business issues including testing 
a new business proposition, shaping a business plan, 
investigating funding opportunities, and much more

PASBDC utilizes a staff of experienced professionals to 
serve their clients in both traditional business assistance 

as well as offering specialized consulting. In 2021, the 
PASBDC delivered more than 90,000 hours of no-fee 
consulting. Educational workshops and conferences 
aid entrepreneurs in articulating goals, evaluating and 
improving business ideas, researching and attracting 
advisors and resources, and writing business plans.  
Over 14,000 individuals and firms benefited directly 
from educational programs in 2021.

Since its inception, the PASBDC has provided over 
3.59 million hours of consulting to more than 306,881 
entrepreneurs and offered over 22,058 courses, 
workshops and seminars attended by 457,645 people. 
SBDC services have helped small firms throughout 
the Commonwealth raise more than $4.49 billion in 
start-up and expansion capital, start more than 35,422 
new companies, and sell $13.29 billion worth of 
Pennsylvania products and services globally. As a result, 
PASBDC clients have created over 173,762 new jobs.

Small Business in Pennsylvania

Our Mission:
The mission of the PASBDC 

network is to provide entrepreneurs 
and small business owners with the 
knowledge needed to make smart 

decisions and prosper. 

PENNSYLVANIA SBDC LOCATIONS

PASBDC Lead Office
Kutztown University 
of Pennsylvania
Old Main
15200 Kutztown Rd.
Kutztown, PA 19530
877.472.7232
pasbdc.org

To find your nearest SBDC, visit www.pasbdc.org/centers

7. Lehigh University SBDC
416 E. 5th Street
Bethlehem, PA 18015
610.758.3980
lehigh.edu/sbdc

8. Penn State SBDC
155 Technology Center
200 Innovation Boulevard
University Park, PA 16802
814.863.4293
sbdc.psu.edu

6. Kutztown University SBDC
15200 Kutztown Road
Old Main Wing E, Suite 24
Kutztown, PA 19530
877.472.7232
kutztownsbdc.org

5. Indiana University of
Pennsylvania SBDC
108 Eberly College of Business
664 Pratt Drive
Indiana, PA 15705
724.357.7915
iup.edu/business/sbdc

1. Bucknell University SBDC
112 Dana Engineering Building
Lewisburg, PA
570.577.1249
bucknell.edu/sbdc

3. Duquesne University SBDC
Rockwell Hall - Room 108
600 Forbes Avenue
Pittsburgh. PA 15282
412.396.1633
sbdc.duq.edu

2. Clarion University SBDC
122 Carrier
840 Wood St.
Clarion, PA 16214
814.393.2060
clarion.edu/sbdc

4. Gannon University SBDC
Center for Business Ingenuity
900 State Street, Suite 100
Erie, PA 16501
814.871.7232
sbdcgannon.org

12. Temple University SBDC
1510 Cecil B. Moore Avenue
Philadelphia, PA 19121
215.204.7282
temple.edu/sbdc

11. Shippensburg University SBDC
405 Grove Hall
1871 Old Main Drive
Shippensburg, PA 17257-2299
717.477.1935
ship.edu/sbdc

10. Saint Vincent College SBDC
Aurelius Hall, 1st Floor
300 Fraser Purchase Road
Latrobe, PA 15650
724.537.4572
stvinvent.edu/sbdc

9. Saint Francis University SBDC
117 Evergreen Drive
P. O. Box 600
Loretto, PA 15940
814.472.3200
francis.edu/sbdc 14. The University of Scranton SBDC

Brown Hall, 1st Floor
600 Linden Street
Scranton, PA 18510
570.941.7588
scrantonsbdc.com

13. University of Pittsburgh SBDC
3520 Forbes Avenue
Pittsburgh, PA 15261
412.648.1542
sbdc.pitt.edu

16. Wilkes University SBDC
85 South Main Street
Wilkes-Barre, PA 18701
570.408.4340
wilkes.edu/sbdc

15. Widener University SBDC
School of Business Quick Center
1304 Walnut Street
Chester, PA 19013
610.499.4109
widenersbdc.org

County shared by Duquesne University
SBDC and University of Pittsburgh SBDC

County shared by Temple University SBDC
and Widener University SBDC
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Pennsylvania has two senators in the United States 
Senate and 18 representatives in the United States 
House of Representatives. 

PENNSYLVANIA 
CONGRESSIONAL 
DISTRICTS

Congressional Districts Map

PENNSYLVANIA 
U.S. SENATORS

PAT TOOMEY (R)
Start Date: Jan 3, 2011

BOB CASEY JR. (D)
Start Date: Jan 3, 2007

PENNSYLVANIA U.S. HOUSE OF REPRESENTATIVES
The following are the members of the Pennsylvanian United States House delegation, 
their service start dates, current districts, and the SBDC centers they represent.

BRENDAN BOYLE (D)
Start Date: Jan 3, 2015
Congressional District 2

SBDC: Temple, Widener

MADELEINE DEAN (D)
Start Date: Jan 3, 2019
Congressional District 4
SBDC: Lehigh, Temple

DWIGHT EVANS (D)
Start Date: Nov 14,2016
Congressional District 3

SBDC: Temple, Widener

MATT CARTWRIGHT (D)
Start Date: Jan 3, 2013
Congressional District 8

SBDC: Scranton, Wilkes

MICHAEL DOYLE (D)
Start Date: Jan 3, 1995

Congressional District 18
SBDC: Pittsburgh, Duquesne

BRIAN FITZPATRICK (R)
Start Date: Jan 3, 2017
Congressional District 1
SBDC: Lehigh, Temple

FRED KELLER (R)
Start Date: May 21, 2019
Congressional District 12

SBDC: Penn State, Bucknell,
Scranton, Wilkes, Clarion

JOHN JOYCE (R)
Start Date: Jan 3, 2019

Congressional District 13
SBDC: Saint Francis,

Shippensburg, Saint Vincent

CHRISSY HOULAHAN (D)
Start Date: Jan 3, 2019
Congressional District 6

SBDC: Kutztown

DANIEL MUESER (R)
Start Date: Jan 3, 2019
Congressional District 9

SBDC: Bucknell, Kutztown,
Wilkes

CONOR LAMB (D)
Start Date: Apr 12, 2018
Congressional District 17

SBDC: Pittsburgh, Duquesne

MIKE KELLY (R)
Start Date: Jan 3, 2011

Congressional District 16
SBDC: Duquesne, Gannon

LLOYD SMUCKER (R)
Start Date: Jan 3, 2017

Congressional District 11
SBDC: Kutztown, Shippensburg

MARY GAY SCANLON (D)
Start Date: Nov 13, 2018
Congressional District 5
SBDC: Lehigh, Temple

SUSAN WILD (D)
Start Date: Nov 27, 2018
Congressional District 7

SBDC: Lehigh

SCOTT PERRY (R)
Start Date: Jan 3, 2013

Congressional District 10
SBDC: Kutztown, Shippensburg

GUY RESCHENTHALER (R)
Start Date: Jan 3, 2019

Congressional District 14
SBDC: Pittsburgh, 

Saint Vincent

GLENN THOMPSON (R)
Start Date: Jan 3, 2009

Congressional District 15
SBDC: Clarion, IUP, 

Penn State,
Saint Francis, Gannon
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Central Prep Region Served by:

Bucknell University SBDC 
Penn State SBDC 
Wilkes University SBDC

Lehigh Valley Prep Region Served by:

Lehigh University SBDC

North Central Prep Region Served by: 

Clarion University SBDC

Northeast Prep Region Served by: 

The University of Scranton SBDC 
Wilkes University SBDC

Northern Tier Prep Region Served by: 

The University of Scranton SBDC 
Wilkes University SBDC

Northwest Prep Region Served by: 

Clarion University SBDC 
Duquesne University SBDC
Gannon University SBDC

South Central Prep Region Served by: 

Shippensburgh University SBDC

Bucknell University SBDC 
Lehigh University SBDC

Southeast Prep Region Served by: 

Temple University SBDC
Widener University SBDC

Kutztown University SBDC 
Lehigh University SBDC

Southern Alleghenies Prep Region Served by: 

Saint Francis University SBDC

Southwest Prep Region Served by: 

Indiana University of Pennsylvania SBDC
Saint Vincent University SBDC
University of Pittsburgh SBDC

Clarion University SBDC
Duquesne University SBDC

DCED PREP REGIONS
From veteran owned businesses like Deo’s Kitchen to women-owned businesses like Sligo 
Salon, all businesses, no matter the specialty, can benefit from the free and professional 
services of the Pennsylvania Small Business Developments Centers. Highlighted in the 
next pages are an assortment of small business success stories, sorted by their SBDC 
centers and DCED Prep Regions. 

Thank you to our veteran 
clients and staff for your service.

5,502 Consulting Hours Provided

916 Number of Veteran Clients

1,044 Part Time Jobs Created

3,226 Full Time Jobs Created

VETERAN CLIENTS SERVICES & IMPACT

$1,655,705.62 Revenue Growth

$11,382,572.00 Capital Acquired 37 New 
Business 
Starts 
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DEO’S KITCHEN
Special Emphasis: 
Veteran-Owned Business Today, Deo’s Kitchen has managed to thrive

under the conditions of COVID-19, crediting their 
success to their strong relationship with the community. 
Despite pandemic-related limitations, orders are fully 
booked on many nights and regulars know to call early in 
the day to schedule takeout and curbside pickup orders. 

As Deo’s Kitchen enters the new year, Carlos says, 
“Innovation and authenticity will remain at the forefront 
of our daily efforts. The reason we created this kitchen 
is based on what we like to think of as the ‘Ratatouille’ 
principle. We want to bring our culture to people through 
our flavor, and give our customers an experience that will 
transport them to their childhood dinner tables.”

Neither his 5th overseas deployment in the U.S. Navy or 
a worldwide pandemic were insurmountable obstacles 
for Carlos De Osambela and wife Wendy in the past year 
in running - and growing - their business, Deo’s Kitchen.

When they relocated to Selinsgrove, Wendy and Carlos 
found a welcoming community; but one thing was 
missing from the local restaurant offerings: delicious 
Latin cuisine. Early on, they sought out the Bucknell
University Small Business Development Center for 
guidance in their business plan and financial projections. 
In addition, the SBDC gave them advice on their social 
media presence and referred them to legal assistance.

Carlos and Wendy faced many challenges on their road 
to success: most notably the COVID-19 pandemic 
that struck just months after they opened their doors. 
But, instead of dwelling on the circumstances, they 
adapted and overcame. With the first week of local school 
closures, they reacted with care for their community; and 
began offering affordable takeout family trays for families 
adapting to remote school. In the months since, Deo’s 
Kitchen has worked tirelessly to meet new health guidelines 
and provide a safe experience for their staff and customers.

“The SBDC filled the gap between a dream 
and the reality of business ownership.”

Savor the Flavors in Deo’s Kitchen

– Carlos De Osambela, Owner

Assistance Provided:
Business Plan, Marketing and Sales,
Financial Projections, Referral to 
Legal Assistance, Social Media

Bucknel l  Universi ty SBDC

MARIE WAGNER LMT
Special Emphasis: 
Women-Owned Business

ways she never could have imagined, and adjusted her 
entire operating plan to ensure safety for her clients. 

Marie has developed a robust online presence to market 
her new business, including Facebook and Instagram 
profiles; as well as a website. She set quantifiable goals 
to track her growth and has made significant headway in 
reaching them. Additionally, she has sparked a sense of 
community through collaborations with three other small 
businesses in her building. Next, she aims to branch out 
from Lewisburg’s close-knit population and expand her 
reach to the region.

Motivated by her own struggle with migraines, Marie 
Wagner began learning medical massage techniques for 
chronic pain management and stress relief, and entered 
this growing field by becoming a Licensed Massage
Therapist (LMT). After working in this position under 
a chiropractor, Marie decided to take a step into the 
unknown and launch her own business. 

A web search led Marie to Bucknell’s Small Business 
Development Center. The SBDC supplied her with the tools 
she needed to turn her idea into a reality. She was coached in 
business basics, including types of legal business structures. 
She learned how to recognize and meet standards in her 
industry, when and how to contact attorneys, and how to be 
effective in social media marketing. Six months after her 
first contact with the SBDC, she officially launched her own 
business: Marie Wagner, LMT.

There were significant challenges that arose on Marie’s 
journey to success. As with many other sole proprietors, 
being her own boss came with many upsides, but she 
had to learn how to manage her time in a healthy way. 
In addition, as she was starting out in an industry 
dependent on touch and human connection, the 
pandemic hit the world. Marie was forced to adapt in 

“If you are thinking about creating or elevating your 
business, the SBDC is an excellent resource to use.” 

Reaching Out...Touching You…

– Marie Wagner, Owner

Assistance Provided:
Social Media Assistance,
Legal Referral, Basic Startup 
Procedures, Industry Analysis

Bucknel l  Universi ty SBDC
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LOST IN THE 
WILDS BREWING 
Special Emphasis: 
Millennials/Gen-Z

to maintain an inventory to meet demand. Finally, in 
June 2020, LITWB was able to welcome the public into 
their newly constructed brewery with capacity restrictions. 
LITWB brought in food vendors on weekends, to enhance 
their offerings since they do not serve meals.

LITWB employs two full time and three part time 
employees. Jobs are also created by LITWB by their 
use of independent food vendors. LITWB acquired the 
capital to open a new brewery that serves area residents, 
bicyclists on the bike trail and tourists to the area.

Starting Lost in the Wilds Brewery has changed the 
lives of both the owners. Opening their own brewery 
was a dream they had for a longtime. Currently, Mallory 
is full time at the brewery while Jarod is employed 
elsewhere and working nights and weekends at LITWB 
on production and expanding the business. One of the 
first points of business for Griebel’s was to be entwined 
with their community. They look to give back to local 
non-profit organizations and are involved in promoting 
local business in the area on their Social Media pages. 
Without the SBDC, Lost in the Wilds Brewing would 
not have had the expertise gained from the various 
emails, meetings, and seminars provided by the SBDC. 
They also would not have had a business plan to clearly 
layout their business model to obtain capital.

Mallory and Jarod Griebel, owners of Lost in the Wilds 
Brewing (LITWB), started casually developing their 
own signature beers since 2013. With great success 
creating their own brews, they decided to start the 
process of opening their own business in the local, rural 
area of Shippenville, PA. Their intent was to find a 
location to take advantage of all the tourists on their way 
to Cooks Forrest State Park, Not only is their brewery 
location off Route 66-key route off I-80 to Cooks Forrest 
State Park, but is connected to Route 66 Bike Trail that 
extends from Shippenville to Marienville.

Mallory Griebel started attending Clarion University 
SBDC seminars in 2018 to educate herself on some 
of the prerequisites required to start a brewery. 
Mallory and Jarod worked with the SBDC, to develop 
a comprehensive business plan that was utilized to 
produce the starting capital. Additionally, training 
education in QuickBooks, record-keeping and taxes was 
obtained through SBDC.

Construction was finished in 2020 but the soft opening 
date of March 13th was delayed due to Covid-19. On 
May 8th they officially opened for take-out because of 
the restrictions set in place by the state. Even with the 
challenge of opening in the midst of a pandemic and 
customers not being allowed to sample their brews, 
LITWB saw great success. Mallory and Jared struggled 

Brewing Up Success Amid Covid-19

Assistance Provided:
Business Planning, Financing 
and QuickBooks

Clarion Universi ty SBDC

SLIGO SPA 
Special Emphasis: 
Women-Owned Business

properly registered to conduct business in Pennsylvania. 
While Katie was taking care of all the behind-the-scenes 
work, her husband was remodeling the front of their home 
to create the space for the spa.

Sligo Spa by Katie Elder, LLC opened to the public on 
March 25, 2021. Social media marketing and word-of-
mouth referrals had Katie booking clients three weeks in 
advance within the first month of operation. On April 19, 
2021, Katie Elder celebrated the opening of her spa with 
a ribbon cutting ceremony.

Services provided at the spa include lash extensions, 
lash lifts and tints, facials, chemical peels and waxing. 
All services are provided by appointment. Client can 
make appointments via phone, social media or the 
business’s website.

Over the past year, people have learned to take care 
of themselves, which often times includes a little 
pampering. A new business in Sligo, Pennsylvania is here 
to help individuals do just that. Katie Elder, originally 
from Erie, Pennsylvania, relocated to the town of 
Sligo in Clarion County in 2006 when she married her 
husband, Kevin. Over the years, they spent time in both 
Sligo and Erie. In 2017, Katie obtained her state license 
in aesthetics and nail care. She also obtained her state 
license to teach these subjects.

When she and her husband officially settled in Sligo, Katie 
had plans to open her own spa. Katie attended a First Step 
webinar offered by the Clarion University SBDC in the 
beginning of 2021. After the webinar, she worked one-on-
one with a consultant to address her questions regarding 
the various licenses that she would need to obtain to be 

New Spa Opens in Sligo

“I have recommended [the SBDC] to several people who were lost 
about opening a business. A great asset to our community!”

– Katie Elder, Owner

Assistance Provided:
Business Planning, Licensing

Clarion Universi ty SBDC
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THE VAULT SHACK
Special Emphasis: 
Rural Development

Mahoning Valley Economic Partners to provide the 
funding and help Bradi realize his dream. He laid out his 
plan and the group felt excited about this new opportunity. 

Finding a piece of land for this 10-acre campus posed a 
challenge for this new entrepreneur. He could visualize 
what he wanted; it was simply a matter of finding it for 
the right price. After quite literally years of searching, the 
perfect spot became available in rural northern Lawrence 
County. He placed an offer just 1 day after the land was 
listed for sale and his offer was accepted. Bradi was 
approved for a loan of roughly $420,000 in October 
2020, and in early November will begin to move dirt and 
start the construction of this campus. 

This training center will provide the community a 
place for individuals and teams, (both colleges and 
high schools), to come together and practice pole 
vaulting, distance running, and jumping. The facility 
will include indoor and outdoor space for athletes of all 
ages. In addition to the fitness center, the campus will 
have a bunkhouse and kitchens for overnight campers. 
Ultimately, Bradi plans to be up and running in January 
of 2021. “I look forward to the freedom that comes 
with having my own space. I won’t have to worry about 
scheduling conflicts or when I am going to fit everyone 
in. With a large campus, I can host multiple groups at the 
same time, where I have been limited before,” Bradi says.

Although this dream began when he was far too young 
to understand the demands of a small business owner, 
Bradi Rhoades knew he would one day own a pole vault 
training center. He says, “I’ve literally thought about 
this every day since I was 10 years old.” He drafted a 
business plan roughly 15 years ago and has modified it 
as his dream became more and more clear. Bradi had run 
such training for years inside of the Westminster College 
gymnasium. However, he knew he was going to need 
some help along the way to grow.

When plans became feasible, Linda Nitch, Director of 
Economic Development in Lawrence County, referred 
Bradi to the Duquesne SBDC. Bradi was quickly paired 
with business consultant, Paul Bucciarelli, who reviewed 
and critiqued the drafted business plan. The consultant 
and client accurately prepared financial projections for 
the company. Although multiple lenders had previously 
declined to provide funding for the project, once Bradi 
and Paul collaborated on a more robust and strategic 
business plan, things began to move forward quickly.

However, shortly after Bradi’s new plan was ready to 
socialize again with lenders, the world was hit with the 
COVID-19 pandemic. Banks really weren’t interested in 
start-up businesses—they were far too risky.

To mitigate the financial risk, the team ultimately worked 
with Wesbanco’s New Castle office and Ohio-based 

Helping Vaulters of all Ages and 
Abilities Become Their Best!

“Once I met with my consultant at the SBDC, things definitely changed. 
It was immediate. I had been turned down by lenders and had drafts 

ripped up in front of me. The SBDC helped to push me forward!”

– Bradi Rhoades, Owner

Assistance Provided:
Business Planning, Financial Projection, 
Loan Security

Duquesne Universi ty SBDC

ABC HOME
CHILD CARE 
Special Emphasis: 
Women-Owned Business

that will be part of your business, just as Alexandria did. 
According to her, planning has been paying off!

Congratulations to ABC Home! 

The Duquesne SBDC is confident and eager to watch 
ABC Home continue to develop into a successful 
business in the Pittsburgh area.

Meet Alexandria Barr, owner of ABC Home and one of 
the Duquesne University SBDC’s success stories. 

With the help of her business consultant, Alexandria 
recently opened the doors to her child-care home in 
the Pittsburgh area. It is surprising how much detail 
and planning that went into developing the curriculum 
at ABC Home. 

Alexandria started her journey with a nanny share. 
She saw the need for a childcare between maternity 
leaves and preschools begin. She wanted to focus 
quality and child development. Alexandria created and 
environment where children are monitored and progress 
in a thoughtful and mindful way. ABC Home provides 
an eco-friendly, natural and safe child development in 
Bethel Park, Pennsylvania.

Whenever you are starting a business, you can expect 
to spend a great amount of time planning every detail 

ABC HOME CHILD CARE 

Alexandria Barr’s amazing success story inspires and 
challenges others to plan out the details of future businesses!

Assistance Provided:
Business Planning, Opening

Duquesne Universi ty SBDC

25 PASBDC Annual Report 2021



RDBM
Special Emphasis: 
Women-Owned Business

to get her online store up and running. Pam also utilized 
assistance from the Gannon SBDC Tech Team to refine 
her business card and logo design to match her style.

With her online business up and running, Pam was grateful 
for her assistance from the Gannon SBDC. Pam had this to 
say regarding her experience with the Gannon SBDC.

When the pandemic forced her employer to reduce staff, 
Pamela Brezinsky was left wondering what her next 
move should be. But it didn’t take her long to decide it 
was the perfect time to pursue her dream of having an 
online store that serves “roadbums” like herself. 

Pam and her husband “The Marine” have always loved 
traveling and in particular, moving around the country in 
their RV. Over time, Pam realized that a market existed 
for people in the RV community that want quality 
products that serve their unique needs and style while 
traveling. In order to get started, Pam reached out to the 
Gannon SBDC for assistance.

Within a few months, Pam and her consultant were able 
to focus her products to her target market, create a strong 
message to reach her audience, and determine a road map 

“Words cannot express my sincere appreciation for everything 
that was and continue to be offered to me. I will be forever 

grateful and await the day that I can pay it forward.”

A Passion for Travel Leading 
to Online Success

– Pamela Brezinsky, Owner

Assistance Provided:
Business Planning, Market Research,
Website and Social Media

Gannon Universi ty SBDC

ARCHERY 
ENCOUNTERS
Special Emphasis: 
Veteran-Owned Business

In January 2021, Tim was able to open a new and 
improved range at the Millcreek Mall in Erie County. 
The location offers larger range space, increased 
visibility, and allows even more people to experience 
archery benefits. Tim has already had his highest sales 
within the first month at the new site in five years!

Archery is an ancient pastime that has benefits for people 
of all ages. In Erie County, Tim Case is bringing the 
benefits and fun of archery to all. In 2016, Archery
Encounters opened to the public and provided archery 
lessons, league competition, and open practice time.
After serving in the United States Air Force, Tim found 
his new passion in archery. Today Tim is a certified USA 
Archery Level III coach.

After working with the Gannon University Small 
Business Development Center for several years, 
Tim sought to expand and relocate in 2020. Archery 
Encounters had outgrown its downtown Erie location, so 
Tim reached out to the SBDC to help work out how best 
to grow. The Gannon University SBDC and Business 
Consultant, Jacob Jones, assisted with business planning, 
marketing assistance, financial planning, forecasting, 
and market research.

“[The SBDC has] been a great partner, and I appreciate their help!”

Archery Encounters: Right on Target

–Tim Case, Owner

Assistance Provided:
Marketing Assistance, Business 
Planning, Financial Projections, 
Forecasting, Market Research

Gannon Universi ty SBDC
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MAJOR COIN CO.
Special Emphasis: 
Underserved Communities

how to streamline all their social media pages with their 
website and then eventually monetize their Facebook 
and Instagram. They have a great understanding of their 
target audience, which made it much simpler for us to 
assist them with a content posting strategy, advertising 
campaign specifics and a timeline based around quarterly 
product launches. They also have a separate “culture” 
page that allows the fans to shine and the company to 
really brand itself. We established a few strategies on 
how to grow and eventually leverage the culture page to 
really get the brand firing on all cylinders.

Impact and Results:
- Major Coin Co. is on track to launch different products 
in a strategic fashion throughout 2022
- Social Media and website are ready to be fully 
monetized and used to grow authentic following, 
especially using our content posting strategy
-They have a much better understanding of branding 
and how to leverage their clothing and music to build a 
harmonized business that knows how to appeal to many 
different types of consumer personas
- They are better equipped on how to run ads that can 
generate views for their music or revenue for merch

Aaron and Kennedy are as go-getter as they come, 
they’re consistently on the go chasing growth, their 
dreams and a better world. We can’t wait to see all the 
wonderful things they do in the near future!

The Entrepreneur(s): Major Coin Co. was established in 
2017, created by Aaron and Kennedy Horton, two young 
brothers out of inner-city Erie, PA. Before becoming 
entrepreneurs, they worked various days jobs and attend 
college for a brief moment, only to realize that it wasn’t 
the best route in reaching their potential. There aren’t 
many entrepreneurs in Erie, especially young ones, 
so they decided to take a leap of faith and invest in 
themselves and their community. The two brothers are 
known in the city and other parts of the State for their 
music, but they decided to incorporate a clothing line 
that captures their company culture and the values of 
community, which in return, resulted in a great amount of 
support from some locals.

Challenges or Obstacles Faced: Aaron and Kennedy have 
faced many challenges throughout the whole process and 
had to literally teach themselves the ropes of business 
until they were able to self-fund their first product launch 
through money they put together from their day jobs. 
With some momentum, the young entrepreneurs created 
a buzz around the city and were starting to sell directly 
to their customers, face-to-face. When they created 
social media pages and began to expand online, more 
complicated challenges arose – how to monetize their 
following, what does the brand stand for, who are 
we relevant to and how to get in front of them, what 
does our branding look like, how do we streamline 
everything, and so on.

This is when the SBDC met with these young men 
to elaborate on many ways we could help them 
understand what simple fixes they needed to make to 
expand organically. My focus was based on digital 
marketing strategy, so naturally I first showed them 

Make it Stack! With Major Coin Co. 
& The SBDC at IUP

Assistance Provided:
eCommerce, Digital Marketing
Strategy, Branding

Indiana Universi ty of 
Pennsylvania SBDC

THE FARMHOUSE 
MARKET & BAKERY LLC
Special Emphasis: 
Women-Owned Business

Since working with the SBDC the owner has 
accomplished the following:

• Business Plan Development
• Establishing a limited liability company (LLC).
• Deciding funding strategy
• Secured an investor
• Secured local suppliers of merchandise & produce
• Identified & collaborated with industry players in

sourcing equipment and coffee roasters to select 
a coffee supplier

Raquel Waltenbaugh wanted to establish a coffee 
shop, market & bakery in Elderton. Her vision was to 
incorporate locally grown products and crafts along with 
coffee, tea, pastries, specialty smoked meats and various 
specialty mercantile items. e.g., handmade soaps, candles, 
honey, molasses, salsas, jams, snacks, salad dressings as 
well as, sweet corn and other locally farm grown produce.

The SBDC helped Raquel put together financial 
projections to share with potential investors and 
stakeholders. Additionally, the SBDC helped her identify 
resources from which to obtain products & supplies.

“The SBDC has been a helpful confidant, advisor and 
sounding board as we wrestled with the issue of how 

to establish and develop our business.”

The Farmhouse 
Market & Bakery LLC

–Raquel Waltenbaugh, Owner

Assistance Provided:
Counsel on Business 
Start & Development

Indiana Universi ty of 
Pennsylvania SBDC
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DECA CITY FARMS
Special Emphasis: 
Underserved Communities

Hawa Lassanah is the proud small business owner of the 
wholesome DECA City Farms in downtown Lancaster, 
PA. DECA City Farms is a technologically innovative, 
utility independent, modular urban micro-farm system 
which enables neighborhoods, businesses, and public-
facing institutions to ensure food security and resource 
autonomy both locally and globally.

Hawa originally sought the services of the Small 
Business Development Center (SBDC) outreach office in 
Lancaster to review options for financing a commercial-
grade freeze dryer. This piece of equipment was essential 
to the processing of her wellness products.

In a time where most businesses were struggling with 
the pandemic, DECA City Farms was able to provide 
customers with access to nutrient-dense food options 

and coordination with local farmers.

Hawa Lassanah’s DECA City Farms

Assistance Provided:
Business Planning, Financing 
Commercial Equipment,
Market Research

Kutztown Universi ty SBDC
BOBA BEANS CAFE LLC
Special Emphasis: 
Underserved Communities

Victoria Nguyen is a young entrepreneur determined 
to provide quality Boba teas and coffee to her customers 
as a result of a growing demand within the American 
market place. The online business is located in Chester 
County on the border between West Chester and 
Upper Merion township.

Victoria Nguyen is the daughter of two Vietnam 
immigrants who moved to the United States to purse the 
“American Dream” and they did so as entrepreneurs. After 
graduating Business school at East Stroudsburg University 
and going through a world-wide pandemic, Victoria 
decided to embrace her passion and start an e-commerce 
business offering authentic Boba teas and coffee. 

“I started Boba Beans Café to create a solution to our missing/
craving our favorite cafe drinks but to also engage creativity 

and connect each other through a variety of café drinks.”

Boba Beans Cafe LLC 
Launches E-Commerce Business 
in Chester County, PA

–Victoria Nguyen, Owner

Assistance Provided:
Business Development, Financial 
Advice, Social Media Marketing,
Grand-opening Assistance

Kutztown Universi ty SBDC
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SURV RESTAURANT 
Special Emphasis: 
Covid-19 Response

Edge, one of the go-to restaurants in trendy Downtown 
Bethlehem, has been voted Morning Call’s Reader’s 
Choice Best Dining for four years running. Patrons come 
back time and again for the New American and French-
influenced cuisine, fantastic wine selection, unique 
atmosphere, and excellent service. Owners Spencer and
Carissa Cobb and Timothy and Karen Widrick are proud 
of their winning combination!

In 2018 the team started cooking up plans for a new 
restaurant— Surv. After extensive planning and 
refinement of the concept, the new restaurant was planned 
to be opened in the Park Plaza at Sullivan Trail.

Unfortunately, plans were put on hold when the pandemic 
hit, and one of the funding sources unexpectedly pulled 
out, citing economic uncertainty.
Because the business had not opened prior to the 
pandemic, options and availability for relief funding were 
limited. The team never gave up—they kept searching 
for new funding sources and tapped personal funds to 

keep the project alive. Spencer reached out to the Lehigh 
University SBDC for assistance. The SBDC helped to 
develop a business plan and financial projections, and 
introduced Spencer to potential funding sources.

Despite ongoing uncertainty and the fast-changing 
restaurant industry, Surv officially opened in November 
of 2020. The owners quickly adjusted seating to the 
required limited capacity, implementing COVID 
protocols, and modified the original business model to 
include an exciting take-out menu. 

Today the business employs 35 people and has adapted 
well to the post-pandemic world. The restaurant is 
building a loyal following, serving scratchmade New 
American cuisine & Wood-Fired Pizza for dinner in a 
welcoming & memorable chic but casual atmosphere. 

Surv is a wonderful new dining option in the Lehigh 
Valley. We expect to see more “Best Dining” awards soon!

Business Owners Blast Through 
Pandemic’s Obstacles to Launch 
New Restaurant: Surv

Assistance Provided:
Financing, Business Planning,
Navigating the Pandemic

Lehigh Universi ty SBDC

SUNSET SLUSH 
OF HAPPY VALLEY
Special Emphasis: 
Women-Owned Business

Lee Ann and Turtle Patterson are no strangers to 
entrepreneurship. For 10 years the couple owned and 
operated D.P. Dough, a well-known pizza shop in 
downtown State College, PA. But in 2007, the couple 
decided to take a break from the rigorous demands of 
running a business and sold the shop. After some time 
off, they were ready to take on a new venture in 2019 
and started Party on Graphics, a promotional products 
business that catered to sororities and fraternities.

But when the COVID-19 pandemic hit, Party on 
Graphics’ operations came to a halt. The couple used the 
down time to sustain the company but also re-visit their 
entrepreneurial dreams. As the couple explored ventures 
that aligned with their vision, they recalled family 
vacations in North Carolina and their favorite beach 
treat: Sunset Slush. The gourmet shaved ice company’s 
laid-back brand resonated with the couple, and they knew 
the treat would be a hit in Centre County. In hopes of 
bringing a little bit of the beach to Happy Valley, the pair 
began to explore licensing agreements with Sunset Slush.

Lee Ann and Turtle ultimately applied for a licensing 
agreement with the company, and with their vast business 
experience and access to a unique market, the owners of 
Sunset Slush saw the couple as perfect partners. When 
pandemic restrictions lifted, the Pattersons traveled 
to North Carolina and spent a week with the owners 
learning what makes the company successful.

When they returned from the trip, Lee Ann and Turtle 
ordered the necessary operating equipment and set 

up weekly meetings with Penn State SBDC Business 
Consultant Elizabeth Hay to determine a launch strategy. 
They also worked with Penn State Entrepreneur Assistance 
Clinic to determine a name and operating structure, 
ultimately deciding on Sunset Slush of Happy Valley, 
which would operate as a DBA under Party on Graphics.

With continued support from Hay, the couple then 
navigated food license requirements, point-of-sale 
systems, marketing strategies, and business partnerships. 
“In just a few meetings, we had determined startup costs, 
monthly costs, and revenue projections, and our funding 
was in process,” said Patterson. “[Working with the 
SBDC] has been a wonderful experience so far.”

In May 2021, Lee Ann and Turtle hosted a ribbon-
cutting event in downtown Bellefonte, PA. They were 
joined by members of their family and support system, 
representatives from Downtown Bellefonte Inc. and 
Pennsylvania State Representative Glenn Thompson’s 
office, and staff from the Penn State SBDC who were 
on hand to facilitate the event. The pair continued grand 
opening celebrations throughout the week, ultimately 
hosting nine separate events.

Lee Ann and Turtle are the perfect example of a 
pandemic pivot and the choices many entrepreneurs 
had to make in response to COVID-19. The Penn State 
SBDC looks forward to assisting Sunset Slush of the 
Happy Valley in this first year of operations and is 
confident of the couples’ continued success.

“Working with the SBDC has been a wonderful experience so far.”

Bringing the Beach to Happy Valley

–Lee Ann Patterson, Co-Owner

Assistance Provided:
Business Plan, Financial Forecasts, 
Marketing Strategy, Pandemic 
Assistance, Ribbon Cutting, and 
Strategic Planning

Penn State SBDC
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POLISHED OAK
COMMUNICATIONS
Special Emphasis: 
Women-Owned Business

Writer Lisa Duchene loves to find and tell stories 
about people and the natural world. Through her 
communications consulting company Polished Oak 
Communications, Lisa has found a way to couple her 
passion for conservation with community-building 
to help support local small businesses. Her business 
helps others pinpoint, polish, and strategically tell their 
stories to advance their mission. Her professional and 
passionate approach to communication earns her high 
praise with her clients and peers. 

When Lisa was seeking to fill some gaps “behind the 
scenes” in running her business, she reached out to the
Penn State SBDC for support. She worked with 
business consultant Elizabeth Hay on business 
modeling and building out QuickBooks. Lisa was able 
to make incremental changes to her business while 
expanding her dream. In Spring of 2021, she took the
3-part QuickBooks training series and was able to check 
that off her list of growing business to-dos.

Lisa’s passion and experience working with local artists 
and agricultural businesses shines in her work. Throughout 
their consulting appointments, Elizabeth and Lisa 
discussed Lisa’s great value to the agricultural community, 
specifically customers who are looking to connect more 
through stories on their social media and websites. Lisa 
partnered with the Penn State SBDC’s Agricultural Center 
for Excellence in August of 2021 to host a webinar in 
Agricultural Storytelling. During the presentation, she 

gave examples of how farmers can use storytelling 
techniques to connect with their audience, create a 
following, and display their passion in a relatable way.  
She continues to offer insight to the Agricultural Center 
for Excellence through partnership opportunities.

Polished Oak Communications continues to expand its 
reach in the local community through workshops and 
seminars. Her most recent success was a webinar in 
partnership with a local social media firm, Hello Social, 
for its “Focus on Local Network”. Lisa developed an 
online learning module to help small business owners 
learn how to write an effective press release. Lisa’s 
passion for community is an evident as pillar behind 
her business blog, “Thanksgiving in February,” where 
she shares personal stories and details her passion for 
building relationships.

The SBDC looks forward to continued work with 
Polished Oak Communications and the community that 
Lisa works so diligently to build.

“Elizabeth has been a valuable advisor on my business 
model and a helpful information source on the nuts and 
bolts of building out this business concept,” says Lisa.
“Working as a solo, creative entrepreneur is both 
exhilarating and somewhat isolating. So, it’s incredibly 
helpful to know SBDC always has a program, webinar, 
or networking conversation where I can learn with 
others to build or improve my small business.”

“[The] SBDC always has a program, webinar, or 
networking conversation where I can learn with 
others to build or improve my small business.”

Business Success Inspired by 
Community Partnerships

– Lisa Duchene, Owner

Assistance Provided:
Business Modeling, QuickBooks

Penn State SBDC

GREAT DAY 
JUICE COMPANY
Special Emphasis: 
Women-Owned Business Michele Rhodes had a passion for clean, healthy living 

and was ready to share her knowledge and experience 
with those around her and the community. Michele 
started her journey with a change in her lifestyle; she 
was beginning to be physically and mentally drained 
leading, her to search for something new. With the help 
of her family and friends, she became interested in living 
a more natural way of life. She started to research and 
study the foods consumed every day and realized there 
was a need for a business offering healthier alternatives.

Michele decided she wanted to open her own building 
and incorporate her healthy eating knowledge as well. 
She approached the local bank for financing and they 
put her in touch with Saint Francis University
Small Business Development Center for assistance in 
developing a business proposal.

Mrs. Rhodes contacted the SBDC in November of 2020 
and started the journey to establish Great Day Juice 
Company. The plan was to open a store front and offer 
delicious, yet healthy items: in-house cold pressed 
juices, smoothies and smoothie bowls, detox waters, 
and many other fresh, healthy to-go snacks.

Michele met with an SBDC consultant to assist her in 
the evaluation and feasibility of her dream. She had the 
location, the knowledge and experience of operating the 
business but needed to look at the business proposal. 
The business proposal and projections started to take 
shape, along with the marketing logo and menu with 
assistance from the Center.

Great Day Juice Company’s business proposal was 
completed and Michele contacted the various lenders 
and economic development agencies to assist in the 
funding for the project. The funding was approved 
for the necessary renovations to the building, the 
equipment, supplies and working capital.

In July 2021, in the midst of the Pandemic, Michele 
launched her business, offering everything dairy-free, 
substituted with oat and nut milks. The business is 
take-out and will be open year-round. To date, she has 
sold out of the juices on a daily basis and has a contract 
with a local company to provide her product to the 
organization on a regular basis to support a healthier 
workforce. Michele’s objective to open a grab-and-go 
healthy shop has been fulfilled and rewarding.

“Thanks to the SBDC I was able to start my own business.”

Great Day Juice Company 
Open for Business

– Michele Rhodes, Owner

Assistance Provided:
Business Planning, Logo & Marketing
Materials, Financial Deal Structure

Saint  Francis Universi ty SBDC
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HORIZON BEHAVIORAL 
HEALTH, PLLC 
Special Emphasis: 
Rural Development 

Dr. Peggy V. Steinbrunner, PsyD is a licensed clinical 
psychologist and the owner of Horizon Behavioral Health, 
PLLC. She is also an Active Duty Veteran and serves 
in the PA Army National Guard. Throughout her career, 
she has been passionate about providing exceptional, 
understanding care to an expansive patient population and 
has practiced in a variety of locations, including Maryland, 
West Virginia, Florida, and Pennsylvania. Initially, she 
provided patient care primarily through telehealth and is 
now providing additional, in-person care at her new office 
location in Everett. 

Seeking assistance with business planning and 
supplemental financing, Dr. Steinbrunner contacted the 
Small Business Development Center. The Center assisted 
with developing a comprehensive business plan, as well 
as formulating financial projections to ensure feasibility 
and business growth. In collaboration with Startup 
Alleghenies and Somerset Trust, she received additional 
funding to help cover office renovations and other 
business-related expenses.

Following the preliminary planning phase, Dr. 
Steinbrunner also received assistance with growing 

her online presence, developing marketing and branding 
materials, and optimizing the digital operations of 
her practice. The Center designed a new website with 
booking capabilities, a refined brand identity, and 
supportive marketing materials. These marketing assets 
contributed to cultivating relationships with new patients 
and maintaining existing connections. Additionally, 
her practice became listed on online directories, and 
the Center helped with deploying and migrating to new 
online productivity solutions, as well as provided general 
technical support and training along the way.

The Center continues to assist Dr. Steinbrunner with 
digital marketing optimization and technical support as 
her practice continues to grow. Her office now has three 
full-time employees, one intern, and four contracted 
providers. Through continued marketing and technology 
assistance, the Center aims to help Dr. Steinbrunner’s 
operations achieve long-term sustainability and success 
well into the future.

“The quality of services I received 
with SBDC was phenomenal!”

Horizon Behavioral Health, PLLC
Boosts Online Presence 

– Dr. Peggy Steinbrunner, PsyD, Owner

Assistance Provided:
Business Planning, Financial 
Projections, Website Developed, 
Deployed Productivity Solution, 
Technical Support/Training, 
Marketing/Branding Materials

Saint  Francis Universi ty SBDC

JILL’S TASTYLAND, LLC
Special Emphasis: 
Women-Owned Business

Jill Gunniers opened Jills’ Tastyland, LLC a quick 
serve ice cream and food operation in time for the July 
4th holiday at the former location of Mary’s Tastyland 
that has been a community landmark in Greensburg, 
Pennsylvania for over 70 years. The Gunniers are 
excited about this new venture as they have updated the 
facility and equipment to better service customers while 
maintaining a 1950’s nostalgic flooring and ceiling along 
with adding lighting to provide a quaint look.

Jill’s Tastyland offers the best of both worlds; the 
traditional and nostalgic favorites the community has 
enjoyed for years along with adding a new twist to some 
of the traditional favorites and some new specialties 
that Jill and her family have “cooked up” and enjoy. The 
mix of the traditional fare along with new twists and 
specialties will offer something for everyone, including a 
variety of soft-serve ice cream treats and specialty flavors, 
hamburgers, chicken, hot dogs, fries, nachos and more!

The Gunniers approached the Saint Vincent College 
SBDC in January 2021 for assistance in developing a 
business plan and financial projections. As part of the 
business planning process in addition to information 

supplied by the Gunniers, the SBDC provided 
demographic data, household consumer expenditures 
on various specialty food products, and potential 
geographic market size.

Working together based on information supplied by the 
client, historical data, and new goals set by the Gunniers 
along with the demographic and research information 
supplied by the SBDC a business plan was developed 
for Jill’s Tastyland, LLC and financial projections 
including projected income statements, cash flow 
statements and balance sheets were completed to 
accompany the written business plan.

Jill’s Tastyland, LLC is a family run business that will be 
managed by Jill and her three adult sons, Austin, Ryan 
and Brandon who will be working with Jill and helping 
to manage the business. In addition, part-time workers 
will be employed based upon the needs of the business.

The Gunniers are planning a Grand Opening ribbon 
cutting ceremony with the SBDC to celebrate the newly 
renovated and nostalgic Jill’s Tastyland, LLC.

Traditional Hometown Soft-Serve 
Treats, New Twists & Specialties

Assistance Provided:
Business Plan Development,
Financial Projections,
Market & Industry Research,
Demographic Information

Saint  Vincent Universi ty SBDC
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MOUNTAIN VIEW 
VETERINARY CARE
Special Emphasis: 
Women-Owned Business

Owner and Veterinarian Melissa Ackerman, DVM first 
approached the St. Vincent College Small Business 
Development Center during the Spring of 2019. Melissa, 
who spent 20 years as a practicing veterinarian, wanted 
to turn her passion for animals into a successful practice 
of her own. She wanted to stay within the Greensburg/
Hempfield region of Westmoreland County and thus 
began her search for a location. 

Dr. Ackerman recognized there are some limitations as 
to how easy it is for new clinics to gain customers. This 
is mainly due to many pet owners having the tendency 
to be extremely loyal towards a particular veterinarian. 
Luckily, Dr. Ackerman already has an established 
clientele of loyal customers. She will differentiate her 
practice with the established base of clients over the last 
12 years practicing in the area of reproductive services 
with many local breeders. 

The services to be offered will include Canine and Feline 
health services; Examinations, Diagnostics, Surgery; 
Pharmaceuticals associated with veterinary medicine; 
Services aimed to promote health and well-being for 

her veterinary patients. She will also specifically target 
dog breeders looking for quality Breeding Management; 
Ovulation Timing; Artificial Insemination; Caesarian 
Sections; Pediatric Medicine. 

While the pandemic has placed a speed bump to the 
opening and operation of the practice, Dr. Ackerman has 
adapted with timing of appointments, social distancing 
protocols. In her initial year of operation Dr. Ackerman 
wants to establish the practice as a destination point 
for concerned pet owners as well as build a solid core 
customer base. Long-term plans would include the 
expansion of staff and services. 

Assistance provided by the SBDC included detailed 
industry research from First Research and VerticalIQ. 
Consumer buying habits coupled with local household 
expenditures and demographics data were also 
incorporated into the formal business plan from sources 
such as Alteryx. Monthly and yearly financial projection 
estimates were prepared using these same resources. 
Total project costs for the new venture were funded by 
owner equity in addition to equity from family. 

Taking Care of Our Companions 
Assistance Provided:
Business Plan Development, Industry 
Benchmarking, Market Research/Study
Location Assessment 

Saint  Vincent Universi ty SBDC

SOUL SMOKED BBQ
Special Emphasis: 
Underserved Communities 

Be careful what you wish for! For TJ Morton, that motto 
is ringing true. Last year, TJ contacted the Shippensburg 
University SBDC to start his small business, Soul 
Smoked BBQ, LLC. As a self-proclaimed foodie and 
someone who had perfected the art of smoking meats, 
TJ was ready to explore the options of starting a food 
truck business. A year and some months later, TJ is fully 
employed at his business and sales have exceeded his 
expectation. However, with all his success, he admits the 
road has not been easy.

Prior to opening his business, TJ managed a 4- million-
dollar operation at a company for 16 years. His staff 
averaged around 23 people and he was responsible for 
staffing, payroll, production, and scheduling among other 
things. He said that at the time, he felt overworked at a 
9-5 position and thought his job was stressful. TJ jokes 
that he sometimes thinks longingly about those days, 
especially when he is up at 5AM to prep his smoker for a 
full day of catering.

TJ has always loved cooking. He says, ‘I would stay 
in the kitchen with my mom every time she cooked. 
I remember a time when I used to get mad because I 
thought she was melting the ice cream and I would 
always ask her why. She told me that it was “lard” but I 
kept insisting it was ice cream. Well one day she got tired 
of me asking and she gave me some and let me tell you 
I never asked that question again! As I’m writing this I 
can still remember that taste “disgusting”. As I got older 
I became infatuated with the smell of BBQ. I started 

cooking for the family and I burnt up my fair share of 
food, but then also they just kept telling me how good it 
was and I honestly thought they were just being kind and 
not candid. Then requests started coming in for my BBQ 
and the light went off; maybe they are being honest. So 
with my love for cooking and my passion for feeding 
people’s souls, Soul Smoked BBQ LLC was formed.

TJ reached out to the SBDC for advice and he says the 
help he received was phenomenal. “I jumped into this 
knowing absolutely nothing. I could not have asked for 
a better Business Consultant than Georgina. She laid out 
the blueprint, was always there if I had questions and 
was extremely candid with me good or bad and yes she 
hurt my feelings sometime lol” but I never gave up. I 
followed the blueprint and made it to the finish line. I 
would not have been able to do this on my own. The
Shippensburg University SBDC is totally awesome 
hands down.

Some of the challenges TJ faced were ones he never 
considered before starting. The physical challenges of 
processing 500-800lbs of meat every week, picking up 
32 quart pans full of water and 16lbs of cooked noodles 
sitting in boiling water. Despite the challenges, TJ is 
garnering a reputation for delicious food and his business 
is growing. He loves working for himself and choosing 
his venues. Long-term, he dreams of opening a brick-
and-mortar restaurant, but for now, he is concentrating on 
feeding one soul at a time.

“I could not have asked for a better Business
Consultant than Georgina.”

Feeding the Soul

–TJ Morton, Owner

Assistance Provided:
Business Planning,
Marketing, Research

Shippensburg Universi ty SBDC
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BLUE DOG FARMS
Special Emphasis: 
Rural Development

Blue Dog Farms is a true partnership that has brought 
together DanVanNices’s life-long passion for farming 
with the business skills of his wife Giana to provide 
food that connects people living in South Central 
Pennsylvania and Northern Maryland with the land and 
the farm that grows their food. Giana and Dan have 
raised grass fed and finished beef and pasture-raised 
chickens, turkeys and now pigs for sale on their farm 
since 2015. Giana is a proud veteran of the US Navy 
and has previously worked outside the farm in a variety 
of business industry roles but faced some unexpected 
challenges in 2020. “Being laid off, during the COVID 
-19 pandemic from my job, it was difficult to make ends 
meet,” said Giana. The business has adapted to the trials 
2020 brought and continued to grow, as people looked 
for different and better options for their food. In the end, 
it was a good time for Giana to transition to working 
on the farm full time alongside Dan and their four 
hardworking children.

Attending the PA Veteran Farming Project’s annual 
meeting, Giana was introduced to the Small Business 
Development Centers (SBDC) in PA and all the services 
provided to small business owners. Dan and Giana began 
working with Jen Horning, Business Consultant, with 
the Shippensburg University SBDC in March of 2020. 
“Jen jumped right into our agricultural world without 
a moment of hesitation. She keeps us honest by asking 
tough questions, and pointing out things we are too close 
to see,” said Giana. The Shippensburg University SBDC 
offered Giana and Dan assistance with business planning, 
marketing and research. Dan said, “Jen Horning is a 

wealth of information and our trusted confidante. She 
is always willing to review our business and marketing 
plans, or assist us with any business function.”

Blue Dog Farms utilizes sustainable farming techniques 
that use other wildlife to control the weeds in pastures 
and the manure produced by their livestock instead of 
using pesticides and other chemicals that may harm the 
animals and land. “We envision a world where people 
know the farmers who grow their food and understand 
the value of locally grown, sustainable and responsibly 
grown meats,” said Dan. Being good stewards of the 
land is important to the husband and wife partners as 
well as connecting people with their food. “Nowadays, 
most Americans are at least 3 generations removed from 
agriculture,” Gianna added, “It is a true need for people 
to be more aware of where their food comes from.”

In fact, 2021 has marked a significant milestone for Blue 
Dog Farms as they offered their first agri-education and 
agritourism event, “Meet the Piglets.” Blue Dog Farms 
plans to offer additional opportunities to connect people 
with the farm that include Calf Cuddling, Llama Visits 
and Family Time with the Goats .

“Jen is a terrific partner and a trusted confidante.”

A Partnership that Connects 
People to Their Food

– Giana Van Nice, Co-Owner

Assistance Provided:
Business Planning,
Marketing, Research

Shippensburg Universi ty SBDC

SMELL THE CURRY 
Special Emphasis: 
Underserved Communities

Juby George, founder of Smell the Curry, reached out 
to Temple’s SBDC in April 2021, for assistance with 
starting up his business. 

Smell the Curry is an authentic Indian caterer that 
specializes in regional South and North Indian cuisines. 
It offers vegetarian, non-vegetarian, and Indo Chinese 
cuisines and provides catering for celebrations of any size. 

Throughout working with Temple’s SBDC, Juby has 
been able to officially become an LLC, has had a website 
created through our Digital Connect program, and is 
currently working with the legal clinic to address some 
additional questions related to trademarks. 

As one of the first projects in our Digital Connect 
program, Juby worked with students who helped bring 
his website vision to life. 

Today, Juby has an active and functional site, 
smellthecurry.com, where prospective customers can 
view his services and products, as well as place orders.

When asked about feedback regarding the Digital 
Connect program, Juby had this to say, “Hannah was 
very knowledgeable and knew the platform that best fit 
my business. She and I worked great together and got 
everything finished within the timeline allocated. 
I couldn’t ask for anyone better to get this job done!”

Temple SBDC looks forward to assisting Juby as his 
business continues to grow!

“…the SBDC team was amazing! From day one the team 
was very professional and easy to work with. Thank you 

so much for you and your team for the help.”

Smell the Curry Starts Up 

– Juby George, Owner

Assistance Provided:
Start-Up, Website Assistance,
Legal Assistance

Temple Universi ty SBDC
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G&B CONSTRUCTION 
Special Emphasis: 
Women-Owned Business

In 2011, George (G) and Berla (B), two very experienced 
masons, began offering concrete and masonry services 
to homeowners and commercial concerns in the Eastern 
Montgomery County and Philadelphia areas. Within 
a short period of time, the partners had developed 
an impressive level of sales and were beginning to 
establish a reputation for high quality work and customer 
service. On the “business” end of things, unofficially, 
Andreea Ambrus was helping the two partners manage 
and organize the operation: bookkeeping, scheduling, 
advertising, etc. To continue expanding the business 
operation, in 2013 Andreea Ambrus formally established 
G&B Construction, Inc. as a woman-owned company.

As G&B Construction continued growing sales, Andreea 
began to feel more and more uncomfortable with not 
having a clear plan or roadmap to guide that growth. In 
October 2014, Andreea discovered the Small Business 
Development Center of the Fox School of Business at 
Temple University and contacted the SBDC for help.

Over the ensuing year, Andreea worked with the TU 
SBDC Senior Business Consultant to develop a strategic 
business plan and project cost estimation models, 

financing strategies to support the expansion of the 
business, and to address several operational and human 
resources issues that typically arise as a business grows. 
Most recently, the TU SBDC provided information, 
support, and guidance in navigating the various federal, 
state, and county loan and grant programs that have 
help G&B Construction to recover from the COVID-19 
pandemic and its effects on the business.

Recently, G&B Construction has refocused its business 
strategy to emphasize municipal and state construction 
projects, while maintaining crews to service their 
residential customers. This has resulted in significant 
growth of their truck and equipment fleet as well as the 
number of employees. 

“The SBDC educated us in the fundamentals of all areas 
of business operations and now continues to coach us 
in working smart and avoiding the pitfalls that can be 

encountered when growing a business venture.”

Women-Owned Construction 
Company Paves the Way to Success

–Andreea Ambrus, Owner

Assistance Provided:
Business Planning, Finance Strategies
Capital Access

Temple Universi ty SBDC

HAPPENING HANDS
Special Emphasis: 
Women-Owned Business

When Kiana Jones began selling her unique artwork on
Etsy and connecting with other makers and creatives, she 
realized she had a strong desire to build a community 
that would provide access to resources, marketing, 
support, and a marketplace to help others succeed.

Happening Hands, LLC was created in 2020 primarily as a 
marketplace that did the marketing for its makers.
Kiana used her experience as a Fine Arts Librarian, 
teaching and leading others, to create a platform that would 
help makers build their businesses and achieve their goals.

By 2021, Kiana wanted to realize her own goals by taking 
her business to the next level, creating a new website 
with enhanced functionality to serve as a resource hub 
including events and workshops, a marketplace, and 
community for up to 15,000 makers and creatives. Her 
new website is set to launch in the fall of 2020.

The University of Pittsburgh SBDC has worked with 
Kiana on developing her business plan and creating 
financial projections. As Kiana stated in her VoterVoice 
response, the SBDC has made getting her business off 
the ground possible.

The SBDC will continue working with Kiana as she 
grows and develops her business.

Business Success Inspired by 
Community Partnerships

Assistance Provided:
Business Plan Development,
Financial Projections

Universi ty of  Pi t tsburgh SBDC
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BLADE PRESTIGE LLC
Special Emphasis: 
Special Populations

Carlos Arocho arrived to the Pittsburgh region from 
Puerto Rico in 2017 with the desire to improve his life 
and apply his work experience as a barber. He noticed 
that the area of Aliquippa had many newcomers from 
different regions of the U.S. and even countries, many 
of them workers at the cracker plant in Beaver County. 
Then he noticed, not too many barber shop businesses 
in the area, so he decided to change his plans from 
working for someone to owning a business.

Client approached the University of Pittsburgh Small 
Business Development Center (SBDC) and met with 
a consultant who also speaks Spanish and started the 
process of getting the permits to occupy a rental space 
he founded. Working together, Carlos was able to follow 
the steps to open a business. He attended the quarterly 
Spanish First Steps as well as received market research 
information. The SBDC provided assistance with dealing 
with the State of Pennsylvania license requirements to 
become a barber shop, and assisted with the interactions 

online. He is bilingual but prefers to obtain the 
information in Spanish. He had to apply for a barber shop 
license and was able to accomplish this goal.

As a result of the client’s efforts and persistence, he was 
able to get through the application process and got all of 
the necessary permits from the State of PA as well as the 
certificate of occupancy from the local municipality. He 
is now open and attending many customers, fulfilling his 
dream and working hard for himself.

“Working with the University of Pittsburgh SBDC allowed me to easily 
navigate the permitting process and dealing with the State of PA in a 

positive and rewarding way. I was able to accomplish my goals”

Entrepreneurial Style = Success

– Carlos Arocho, Owner

Assistance Provided:
Business Consulting, Licensing 
Information, Market Research, 
First Step in Spanish, Networking 
and Introductions

Universi ty of  Pi t tsburgh SBDC

PAW PACK 
DOGGY DAYCARE 
Special Emphasis: 
Millennials/Gen-Z

Danielle Humphreys and her husband Andrew 
reached out to The University of Scranton SBDC in 
April 2018 for help starting a dog daycare business in 
Hamlin, Wayne County. 
 
Keith Yurgosky, SBDC Business Consultant, worked 
with the Humphreys to go over the process of starting 
a business, writing a business plan, creating financial 
projections, and obtaining financing. The process proved 
lengthy as the initial site for the business changed hands 
and a new location was needed. As the project grew, so did 
the need for financing. The SBDC referred the Humphreys 
to the Northeastern Pennsylvania Alliance (NEPA) 
Business Finance Center for their financing needs. 
 
The clients were approved for financing in August 2019 
and construction began. The project was held up in the 
spring of 2020 with construction delays due to the global 
pandemic. Finally, the SBDC celebrated with them at a 
long-awaited grand opening event in September 2021. 

The SBDC also provided information and guidance 
with regard to hiring employees and creating an 
employee handbook. 
 
At Paw Pack Doggy Daycare (a play-on-words given the 
business location near Paupack in the Poconos), they tell 
customers Your Dog Deserves a Poconos Vacation Too! 
They strive to offer dogs a fun, safe, and interactive dog 
daycare experience. The business also offers boarding, 
grooming, training, and transportation services. 

The SBDC celebrated with Paw Pack Doggy Daycare at a 
long-awaited grand opening event in September 2021. 

New Doggy Daycare Offers Dogs
a Pocono Vacation! 

Assistance Provided:
Starting a Business, Business Planning
Hiring Employees, Financing, 
Grand Opening Event 

The Universi ty of 
Scranton SBDC
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S&B FLOORING 
& TILE,  INC. 
Special Emphasis: 
Veteran-Owned Business

Business transitions occur every day – in the middle of a 
pandemic makes some of them unique! S & B Flooring & 
Tile, Inc., has welcomed new owners and local residents, 
Chris O’Connor and military veteran, Frank Isaacs. 

Chris saw the opportunity to purchase the business from 
the then-owner in early 2020, and had been managing 
the business for some time already, working within the 
business for 8 years through previous ownership. 

He reached out to The University of Scranton SBDC’s 
Gretchen Kukuchka for assistance, having been familiar 
with SBDC services. Gretchen, Chris, and Frank 
met, defined some starting action items, and worked 
together during 2020, as the sale came to more of a 
fruition between seller and buyers. A business plan 
and projections was worked on with Chris, and Patrick 

Keehan of the SBDC completed some key industry 
research, demographic and trade research to provide to 
clients for perspective and plan inclusion. Clarity on an 
existing EIDL was also worked on. 

COVID brought a unique challenge to the well-
established business, as business remained very brisk 
during the majority of 2020, keeping Chris and the shop’s 
one other employee very busy. The business sale occurred 
in February of 2021, with Chris and Frank continuing to 
plan the addition of new product lines, to be full-service 
to area residents and the commercial market in the future. 
They are also working with the local LDD, NTRPDC, on 
efforts to be veteran certified for contracting. 

“I would still like to work with you as you and your team have a load 
of resources that I think would be beneficial to us as we grow.”

Veteran-Owned Partnership 
Acquires and Grows Home 
Store in Troy 

–Chris O’Connor, Owner

Assistance Provided:
Acquisition/Transition Planning 

The Universi ty of 
Scranton SBDC

SEAPORT EVENTS 
COMPLEX
Special Emphasis: 
Underserved Communities

Ola Solanke is the owner of the company A World So 
Special.Inc DBA Seaport Events Complex, as part of 
his commitment with to improve the quality of life in 
Chester after he moved from Philadelphia, he started 
the development of the Seaport Events Complex.
Located in beautiful City of Chester, Mr. Solanke, 
has been working on a high-end event center within a 
soccer kick of the Philadelphia Union soccer stadium.

The Seaport Events Complex is a 2.06- acre waterfront 
property with 48,000 square feet of commercial space 
which can be subdivided into smaller 2,500 square foot 
units for a mix retail, tech start-ups, offices space, and 
possibly a business incubator. When completed Mr. 
Solanke projects it will add an additional 240 plus jobs to 
the City of Chester.

Mr. Solanke’s project aligns well with the Chester 
Waterfront Master Plan launched in 2020. The plan 
outlines the revitalization of the City of Chester, as a 
result a groundswell of development activities is already 
beginning to show promises of a brighter future in the 
Chester neighborhoods.

The Larimer Brewery is the Seaport development’s 
first and current tenant. Larimer is a licensed PA 
manufacturer, wholesaler, and retailer of patented 
domestic beers. It has fast become a gathering place for 
pre- and post-game socials. Sports fans gather for soccer, 
the NBA, NFL, NHL, WBF, WWF, and other sporting 
events, while adding outdoor entertainments for a 

transient crowd already in Chester for soccer games and 
others from in and around the City and Delaware County.

On October 2, 2021, the African American Chamber 
of Commerce and the Urban League of Philadelphia 
hosted an Open House event for the project. The event 
participants included, Pennsylvania State Senator John 
Kane, State Representative Brian Kirkland, Chester City 
Mayor Thaddeus Kirkland, Drake Nakaishi representing 
the Widener SBDC and Chester City Councilwoman and 
Director of the Street Department, Portia West.

The Widener SBDC has been providing business 
consulting to Mr. Solanke for many years, including 
helping him to acquire a $1MM Redevelopment 
Assistance Capital Program (RACP) award from the 
state and helping him with an additional RACP grant 
submission along with other financing options. The 
SBDC is also assisting Mr. Solanke find additional 
tenants for his project.

Mr. Solanke’s contributions to downtown Chester and 
Chester city are sure to leave a lasting positive impact  
for years to come.

“The City of Chester is thankful to the Widener Small Business 
Development Center for assisting Chester businesses such as the 
Seaport Events Complex grow and prosper in our community.”

Ola Solanke– Building Prosperity in 
Chester City throughout the SeaPort 
Events Complex

– Mayor Thaddeus Kirkland

Assistance Provided:
RACP Grant Assistance,
Technical Assistance Resources,
Business plan, Strategic plan

Widener Universi ty SBDC
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MOLE POBLANO 
RESTAURANT
Special Emphasis: 
Special Populations

Javier Rios came to America 20 years ago with his 
family and a heart full of hopes and dreams. Back home 
in Mexico, he had been a successful business owner 
running his own transportation company, but here, in 
the Mexican Market corridor of South 9th Street in 
Philaldephia, he was able to start a business out of his 
passion to provide an authentic Mexican experience 
through service and fine quality food.

When him and his family came to the United States, they 
used all their capital, skills and knowledge to build their 
own version of The American Dream. It was Javier’s 
parents who started selling Mexican food out on the 
streets in the neighborhood. Soon enough they were able 
to get a lease to a small storefront, while Javier and his 
brother Pedro continued to work professionally on the 
restaurant industry. 7 years ago, Javier decided to take 
the plunge and leave his position at Philadelphia’s
Center City Restaurant Alma de Cuba to take over his 
parents’ restaurant.

While the restaurant had been doing well, the Covid-19 
pandemic brought to light a new series of challenges 
to restaurant management. However, thanks to a 
partnership with The Welcoming Center for New 
Pennsylvanians and Widener SBDC, Javier found the 
technical assistance, tools, and motivation to keep 

going and eventually found hope through guidance and 
participation in funding opportunities that resulted in 
the expanded patio of his restaurant, saved 12 jobs and 
increased revenues in 2021 so far.

Javier has been a client at Widener SBDC for about a 
year and has attended multiple webinars, masterclasses 
as well as online and in-person consulting. He is working 
in a business plan towards expanding and opening 
a catering business in addition to his restaurant; has 
received more than $30,000 in grant funding to support 
his operations and is currently reporting an increase 
in sales revenue despite the negative impact of the 
Covid-19 pandemic. Moreover, he was able to keep all 
his staff and is looking to add 5 more members to the 
team at his restaurant.

Next time you are in South Philaldephia and want 
to treat your palate to an authentic Mexican food 
experience while supporting a local immigrant-owned 
small business, don’t hesitate to pay Javier a visit at his 
restaurant Mole Poblano at 1144 S. 9th Street.

“I want to thank Andrea, from Widener SBDC and Nicole Marcote 
from the Welcoming Center for their help in ensuring we get 

all the information we need in our own language, and guiding 
us through the processes of funding applications to sustain our 

businesses. We couldn’t have done it without you!”

Restaurant Owner finds hope 
through Widener SBDC Technical 
Assistance Programs

– Javier Rios, Owner

Assistance Provided:
Business Plan, Funding Sources, 
Technical Assistance, Marketing 
Strategy, Employee (HR) Management

Widener Universi ty SBDC

ALPACA DISTRIBUTORS 
Special Emphasis: 
Underserved Communities

Carolina Polanca and Jose Pozo have had varied 
business careers. With a degrees in Economics, it 
made sense to start a business in their new hometown, 
when they relocated to Hazleton, PA after leaving the 
Dominican Republic. 

While examining various self-employment opportunities 
ranging from delivery services to franchise opportunities, 
they noticed a need in the Hazleton area. For local 
businesses to buy for their shops, business owners 
needed to travel 30 to 60 minutes to pick up needed 
supplies. If not traveling, shop owners were sometimes 
responsible for delivery charges because of the 
distance traveled by their suppliers. Capitalizing on this 
knowledge, Carolina and Jose came to the conclusion 
that a wholesale food distributor for restaurants and 
supermarkets would do well.

Originally looking for a warehouse space, Carolina and 
Jose began working with an economic development 
agency in Hazleton. They were referred to the SBDC 
to establish a firm foundation for their business. The 
SBDC at Wilkes University assisted Carolina and Jose 
in obtaining their licensing, creating a business plan, 
writing projections and assisting with sales tax questions. 

Once completed, Alpaca Distribution moved into the 
Hazleton business incubator at Community Association 
for New Business Entrepreneurship (CAN BE). 

Familiar with the Hazleton area community and its 
needs, Alpaca plans on adding employees and moving to 
a larger facility as its offerings expand.

“Thanks so much for all of your help. I will never have 
enough words to express how thankful I am with you.”

Supplying a Need to 
Local Businesses 

–Carolina Polanco, Owner

Assistance Provided:
Business Plan

Wilkes Universi ty SBDC
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ROSENCRANS 
EXCAVATING, INC.
Special Emphasis: 
Millennials/Gen-Z

Andrew (“Drew”) Bower is a highly experienced driver 
with several years’ experience in the transportation 
industry. But with a foundation in small business 
ownership not as strong, Drew was cognizant that he 
needed additional guidance as he made this considerable 
career change. And so, under the advice of his lender,
Drew reached out to the Wilkes University Small 
Business Development Center. Starting with attending 
the Center’s First Step class, Drew leveraged the 
technical assistance and counseling to begin creating 
his business plan and financial projections replete with 
detailed written assumptions. 

With the help of the Center, Drew was also able to 
incorporate meaningful research in the industry, which 
facilitated a more robust document. He was able to reflect 

on his operation in light of considerations like marketing, 
competition, and industry trends – ultimately, crafting a 
strategy in his business plan that included discovering 
competitive advantages and mitigating concerns.

Drew’s efforts resulted in a successful outcome; he now 
owns the transportation wing of Rosencrans Excavating, 
Inc. keeping the name to maintain the familiarity of the 
operation to longstanding clients.

Presently a one-person operation, Drew was able to 
secure $155,000 in financing to facilitate his business 
transaction. Thus, for Drew’s trucking business, 
working with the Wilkes SBDC seems to have him 
moving in the right direction.

“Thank you to Ray Haden at the Wilkes SBDC. This fall 
I started on my own. It has been a crazy year figuring 

out how to purchase this company.”

Trucking Along

–Andrew Bower, Owner

Assistance Provided:
Business Plan, Financial Projections, 
Written Assumptions, Loan Assistance

Wilkes Universi ty SBDC

Our success 
depends on the 
success of our clients. 
Over the past year, the Pennsylvania Small Business Development Centers have aided 
multiple new and existing small businesses through a variety of offered services. Through 
assisting businesses with planning, applying for loans, improving marketing strategies and 
various other small business services, the PASBDC network continues to strive to make 
Pennsylvania’s small businesses succeed.

Mi Casa Su Casa, Reading, PA



THANK YOU TO 
OUR HOST INSTITUTIONS

The Pennsylvania Small Business Development 
Centers (SBDC) were honored to welcome Mark 
Madrid, Associate Administrator for the Office of 
Entrepreneurial Development at the U.S. Small 
Business Administration (SBA), to Berks County 
on Thursday, where he heard firsthand accounts of 
pandemic-relief programs helping small businesses to 
navigate the COVID-19 pandemic.
 
Madrid spoke to representatives of Pennsylvania 
SBDC’s 16 statewide centers during a meeting on the 
campus of Kutztown University, which houses the 
organization’s lead office. Madrid, the former CEO of 
the Latino Business Action Network, praised SBDC’s 
work during the difficult business environment and 
touted President Biden’s Build Back Better plan. 
Also speaking at the event were Charles “Tee” Rowe, 
President and CEO of America’s SBDC, and Dave Patti, 
PASBDC Advisory Board Chair and Vice President of 
Marketing at Customers Bank.

The Pennsylvania SBDC also celebrated a significant 
recent accomplishment at the event: being awarded full 
accreditation without conditions from the Association 
of Small Business Development Centers.
 
Bookending Madrid’s stop at Kutztown University 
were visits to two Pennsylvania SBDC clients who 
have great success stories.
 
In the morning, he spent time at Radius Corp. in 
Kutztown. The consumer-goods maker, a second-
generation family-owned business, benefited from SBA 
loans and technical assistance before and during the 
pandemic. In 2020, SBA named Radius the Eastern 
PA Exporter of the Year. The oral-care product maker 
recently moved into the historic Kutztown Silk Corp. 
building to help meet the growing demand for its 
products, which are now sold in Walmart stores.

Pennsylvania SBDC Welcomes Mark Madrid, Associate 
Administrator for SBA, at Statewide Meeting

MARK MADRID 
Mark Madrid, SBA Associate 
Administrator, speaks to representatives 
of Pennsylvania SBDC’s 16 statewide 
centers during his visit on the campus 
of Kutztown University. 
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In 2021, the PASBDC hosted a series of Roundtables which provided an 
opportunity for SBDC clients to meet virtually with their legislators. The overall 
purpose of the Roundtables was to focus on small business clients who filed for 
the PPP. These events allowed select members of congress to hear firsthand the 
experiences of the SBDC small business clients in their congressional districts. 
The legislators were also recognized for being a “Small Business Champion” for 
their continued support for small business owners. 

ROUNDTABLES WITH LEGISLATORS 
& CLIENT FEEDBACK

DWIGHT EVANS (D)
Congressional District 3

SBDC: Temple, Widener

CHRISSY HOULAHAN (D)
Congressional District 6

SBDC: Kutztown

DANIEL MUESER (R)
Congressional District 9

SBDC: Bucknell, Kutztown,
Wilkes

LLOYD SMUCKER (R)
Congressional District 11

SBDC: Kutztown, Shippensburg

MARY GAY SCANLON (D)
Congressional District 5
SBDC: Lehigh, Temple

GLENN THOMPSON (R)
Congressional District 15

SBDC: Clarion, IUP, 
Penn State,

Saint Francis, Gannon

THANK YOU 
FOR YOUR SUPPORT!

In recognition of your advocacy 
for small business owners through 
your support of numerous funding 

programs and your continued 
support of our PASBDC small 

business community.

“Our experience with the SBDC has been amazing. 
[Reese has] been able to receive a lot of support 

through SBDC, one being a small business consultant, 
who has really helped us a lot through, not only, the 
pandemic, but also helping Reese grow her business.”

“I remember the [pandemic] experience being very 
devastating and my first go to person was Josephina 

Encarnacion [from Kutztown SBDC]. 
...

As far as the PPP experience, gosh, I don’t know 
where I would be without it. I’m grateful for the work 

congresswoman [Houlahan] and others are doing to make 
sure that the heartbeat of our economy continue to pump.”

“Had it not been for Lou [from Shippensburg SBDC], 
I would’ve given up.”

– Amber Little-Turner representing 
her daughter Reese Turner, 
Owner of Reecies Soaps

– Johanny Cepeda, Owner, 
Mi Casa Su Cassa

– Jim Bryan, Owner, 
Church of Satire LLC

Reecies Soaps, Coatesville, PA54PASBDC Annual Report 2021



THANK YOU TO PENNSYLVANIA 
SBDC CENTERS FOR YOUR 
DEDICATION TO OUR CLIENTS!

AMBER AMATO DE GUERRERO
Business Consultant

SHELLEY GADOURY
Office and Program Coordinator

IAN PROUD
Engineering Innovation Manager

STEVEN STUMBRIS
Director

MAUREEN HAUCK
Assistant Director, 

Business Consulting

DENNY HUMMER
Assistant Director, 

Business Incubation
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CORRY RILEY
Business Consultant

DIANA SMITH
Fiscal Technician

JASON STROHM 
IT Business Consultant

JEANNE BEST
Marketing and Training Coordinator

ALESHIA MARSHALL
Business Consultant

CINDY NELLIS 
Director

AMY KETH
Assistant Director

JEFF DEREUME
Business Consultant

DOUGLAS HARDING
Business Consultant

JADA LEHMAN
Business Consultant

DONALD LODGE
Business Consultant

DEAN MCFARLIN
Dean and Professor of Management 
Palumbo Donahue School of Business

RUTH VIOLO
Business Consultant

LISA WALKER
Business Services Manager

TUNCA CALI
Marketing, Training and 

Informatics Manager

RUSSELL COMBS
 Business Consultant 

FERNANDA DALMOLIN
 Social Media and
Content Specialist

RICHARD LONGO
Director
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JACOB JONES 
Business Consultant, Erie County

DANIEL PERTL
Business Consultant, Erie County

SANDIE WHEELER
Programs and 

Projects Coordinator

SHANE FOSTER
Senior Business Consultant, 

Crawford County

BILL DIETZ
Business Consultant, City of Erie

STEPHEN BUTTACCIO
Business Consultant, Mercer County

MAGGIE HORNE
Director

RICHARD HOOVER
Business Consultant

TONY PALAMONE
Director
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MARK RENTSCHLER
Finance Specialist and 
Technology & Strategic 

Planning Specialist

ISAMAC TORRES-FIGUEROA
Bilingual Business Consultant

ROBERT KIEKE
Business Consultant and

 IT Specialist

LYNN LOAIZA
 Business Consultant

ANGELA HENSLEY
Workforce Development and 
Special Projects Coordinator

JOHN DEVER
Business Consultant

JOSEPHINA ENCARNACION
Business Consultant

JOHN STETLER
Director

KECIA STURDIVANT
Assistant Director

MARY KELLY COHICK
Business Consultant

CLAUDIA HADLEY
Business Consultant, 
Southeast PA PTAC

KATHY FORD
Business Consultant

ROBERT MINEO
 Program Director, 

Financing Assistance

JASMITA SAINI
Program Director, 
Growth Initiatives

DARRYL WENTZ
Business Consultant

ANDREA HAMPTON
Program Director

DJ KORMANIK
Business Consultant

BRETT SMITH
Director

MARY SYSLO
Associate Director
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TOM KEIFFER 
Business Consultant

THERESA KRISE 
Administrative Support Assistant

JOHN PETERSON
Business Consultant

WILL HOOTEN
Business Consultant

ELIZABETH HAY
Business Consultant

ELIZABETH FEGERT
Marketing and Event Coordinator

TIM KEOHANE
Director

TERRENCE W. ANDERSON
Business Consultant, COVID-19

ANNETTE A. CHUNKO
Business Analyst

DOROTHY I. ECKENRODE
Administrative Assistant

DE
JEFFREY A. BOLDIZAR

Director
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PETER TULK
Senior Business Analyst

ANITA HUDOCK
Office Manager

TIMOTHY J. BATES
Senior Business Analyst

VICTORIA A. GYENES
Global Trade Manager

JAMES H. KUNKEL
Executive Director

CHARLES J. HANEY
EMAP Consultant

GEORGINA CRANSTON
 Business Consultant 

JEN HORNING
Business Consultant

BRUCE KRELL
Business Consultant

LOU LAVETAN
Business Consultant, COVID-19

KATE NEIDERER
Center Operations, Educational 
Programs, Budget Coordinator, 

Lender Relations Specialist

ROBIN BURTNER
Director
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SARAH MAILLOUX
SBDC Program 
Manager, CoE

VARMA MITCHELL
Senior Business Consultant

LYNNE NINCKE
PADTEP Business Consultant

JOHN ONDIK
Senior Business Consultant

ISABEL KROME
 Business Consultant

RACHEL HAZZARD
Marketing and 

Communications Specialist

TRISH KLEIN
Assistant Finance Director

CASSAUNDRA FLY
PADTEP Business Consultant

KARL KRAUS
Senior Business Consultant

ELAINA DEHORATIUS
Business Consultant

ROSALIND PLUMMER
Legal Clinic Manager

ERIKA DURAN TAPP
Business Consultant

SEBASTIAN TORRE
Senior Consultant

JAMIE SHANKER-PASSERO
SBDC Program Manager

LISA BRISTOW
Senior Financial Analyst

BLANDINE CHANTEPIE-KARI
Go Global 

Program Manager

JANICE CRILE
Digital Program

Manager

MAURA SHENKER
Director

CHERRILL WILSON
Senior Associate Director

BRENT RONDON
Senior Management 

Consultant International Trade

CHRISTINA WILCOX
Management Consultant

ZACHERY PATTON
Management Consultant

TERRI KENNELLY-COOK
Intake Coordinator

LYNNE NINCKE
COE Consultant

MEGHAN HILLEGAS
Management Consultant

VICTORIA HASSETT
Manager of Emerging 

Enterprise Program

CASSAUNDRA FLY
COE Consultant

LEE ANN BRIGGS
EMAP Consultant

RAYMOND VARGO
Director

MICHAEL WHOLIHAN
Assistant Director
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HELEN OTLEY
Administrative Assistant

DONNA SIMPSON
Consultant Manager

KEITH D. YURGOSKY
Business Consultant

GRETCHEN KUKUCHKA
Business Consultant

WINIFRED MCGEE
Business Consultant

KATELYN MCMANAMON
Special Projects Coordinator

PATRICK KEEHAN
 Business Consultant

PEGGY DOOLITTLE
Women’s Entrepreneurship 

Center Administrative Assistant

ELIZABETH GEEZA
Program Coordinator

LEIGH FENNIE
Business Consultant

LISA HALL ZIELINSKI
Director

LENIN AGUDO
Director

BRUCE DOWNING
Government Marketing 

Specialist

JEREMY HANCHER
EMAP Program Manager at 
Environmental Management 
Assistance Program (EMAP)

TIMOTHY DANIEL
Instructor and Business 

Consultant (Growth Academy)

JOSEPH L. REYES
Capital Acquisition 

Consultant

KEVIN TACCHINO
Business Consultant and 

Consulting Manager

JAMES TURNER
General Business Consultant

CARRIE WINTERSTEIN
Environmental Management 

Consultant (EMAP)

MONICA HERRERA-ZUÑIGA
Budget and Grant Analyst

BILL PEARCE
International Trade 

Consultant

LILIANA QUINTERO
 Bilingual Instructional 

Design Specialist

IRENE KATACINSKI
Technology Procurement 

Specialist (PTAC)

70PASBDC Annual Report 2021 71 PASBDC Annual Report 2021



KRISTIN SASSI 
Consultant Manager

DANIEL MCGINLEY
Graduate Assistant

LUCY SINGER
Business Consultant

RAY HADEN
Business Consultant

JACKIE ESCOBAR
Business Consultant

ROBERT IACONO
Graduate Assistant

DOROTHY LANE
Director

Recognized for the creative programming and collaboration to provide 
industry sector specialized programs and services to industries and core 
areas most severely impacted in the Commonwealth.

CENTERS OF EXCELLENCE

Clarion University SBDC | Duquesne University SBDC | Gannon University SBDC | Lehigh University SBDC | Penn State SBDC
Temple University SBDC | University of Pittsburgh SBDC | The University of Scranton SBDC | Widener University SBDC
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TRAINING PERFORMANCE MEASUREMENTS (Outputs)

= 200 Clients Trained

5,888 Number of Clients Trained

1,673.78 
Training 

Hours14,710 Total Number 
of Clients Served 

PASBDC LEAD OFFICE

CHRIS WALCK
Associate State Director of

IT & Cybersecurity

RACHAEL WOLFE
Social Media Coordinator

TIFFANY THOMPSON
Office Manager

JULIET NJOROGE
Budget Grant Analyst

DOMINIQUE SMILEY
Assistant Program Manager, Govt.

Marketing Specialist

KARA RICCIONI
Director of Ag

Business Development

MARCIA MCGAVISK
Director of Capital Acquisition

DESTINY FISHER
Community Navigator

Philadelphia Area

JOSH KOVITCH
PTAC Program Manager

FRANCENE DUDZIEC
Director of Marketing
& Communications

VIVIAN AZAR
CRM Business Analyst

BETH ALBOUCQ
Program Manager, Disaster

Response (COVID19)

ERNIE POST
State Director

SONYA SMITH
Associate State Director for
Programs and Policy (2021)

The PASBDC Lead Office 
welcomes Sarah Mailloux and 

Larry March in 2022.

SARAH MAILLOUX
Associate State Director for
Programs and Policy (2022)

LARRY MARCH
Associate State Director of

Financial Management
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Funded in Part by:

Proud Member of:

Funding support and resources are provided by the Commonwealth of Pennsylvania through the Department of Community 
& Economic Development (DCED); through a cooperative agreement with the U.S. Small Business Administration (SBA); 
and in part through support from the host institutions. All services are extended to the public on a non-discriminatory basis. 
All opinions, conclusions or recommendations expressed are those of the author(s) and do not necessarily reflect the views of 
the SBA. ©2013 Pennsylvania Small Business Development Centers. All rights reserved.

PASBDC Lead Office
Kutztown University 

of Pennsylvania
Old Main

15200 Kutztown Rd.
Kutztown, PA 19530

877.472.7232
pasbdc.org


